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30. SMC COUNCIL AWARDS

· Existing SMC Up to 50 Members 
· Existing SMC 51 or More Members 

· New SMC (Under 1 Year Est.)

Only members of the FHBA sales and marketing council are eligible to enter.

Submission Requirements:
· Completed Sales & Marketing Council Form

· SMC can provide a PowerPoint or video that conveys the following information: Membership; Programs/Seminars; Education; Council Marketing; Awards programs; Optional Items such as NAHB/NSMC events or community events. Promotion of these should include marketing flyers and collateral plus event images 

· Completed packages should cover events held from May 1, 2017 – April 30, 2018.

	Local SMC name: _____________________

	Local Builders Association Executive Officer:  ______________________

	E-mail: _______________

	Submitted by: _______________

	E-mail: _______________


MEMBERSHIP RECORD:

	Membership Total as of Entry Date: _______________

	Number of renewals   _______________

	Number of New Members  :  _______________


SMC OF THE YEAR REQUIREMENTS
SMC’s to provide an entry statement that outlines their year addressing the points below.

1. Membership 


Total number


Retention Vs New members


Promotion of membership – includes drives, contests and appreciation events

2. Programs/Seminars


Promotion


Events – please include photos


Topics and speakers

3. Education


Promotion


Courses/Education

4. Council Marketing 


Promotion of council activities and events

Please include samples of: website, flyers, newsletters etc. community service projects, photos from events. (maximum of 6 double sided pages)

5. Awards Programs



Includes promotion of events and creativity



Please include collateral, photos of event (maximum of 6 double sided pages) and budget

Judging Criteria - SMC based on the following criteria:

1. Membership (25%)

Total number:  _______________

Retention Vs New members:  _______________

Promotion of membership – includes drives, contests and appreciation events

2. Programs/Seminars (25%)

Promotion: _______________

Events: _______________
3. Education (20%)

Promotion: _______________

Events: _______________
4. Council Marketing (20%)

Promotion: _______________

Events: _______________
5. Awards Programs (10%)


Promotion: _______________

Events: _______________
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